MINISTRY OF EDUCATION AND SCIENCE OF UKRAINE
TERNOPOL NATIONAL ECONOMICS UNIVERSITY
FACULTY OF ECONOMICS AND MANAGEMENT

FORMING OF THE MARKETING MECHANISM OF
SUSTAINABLE URBAN TRANSPORT DEVELOPMENT ON
THE PRINCIPLES OF ECOLOGICAL LOGISTICS

Monograph

Edited by T.M. Borisova, G. L. Monastyrskyi

Warszawa

(Miedzynarodowe Centrum Edukacji i Rozwoju)
Ternopil

2018




VK 339.138
D79

Reviewers:

A. Fedorchenko - Doctor of Economics, Professor, Head of the
Department of Marketing them. AF Pavlenko of Kyiv National Economic
University named after Vadym Hetman (Kyiv, Ukraine);

O. Laiko - Doctor of Economics, Senior Non-academic Officer, Deputy
Director for Scientific Work of the Institute of Market Problems and
Environmental and Economic Research of the National Academy of
Sciences of Ukraine (Odessa);

Anetta Zelinska - Doctor Habilitated, Professor, Department of
Logistics, Wroclaw University of Economics (Republic of Poland).

Recommended for publication by the Academic Council
of the Ternopil National Economic University
(protocol Ne 5 from 21.12.2018)

Forming of the marketing mechanism of sustainable urban transport
@79 development on the principles of ecological logistics: Monograph. /

{Sc. ed. by T.M. Borisova, G. L. Monastyrskyi]; lit. ed. by Lutsiv R.S.-
Ternopil: Osadtsa U.V., 2018. - 176 p.

ISBN 978-617-7516-93-3

The monograph covers a set of problems related to research the
modern paradigm of marketing of the subjects of the city public
transport, the study of the quality of urban public transport services in
Ukraine, the behavior of consumers of urban public transport, marketing
mechanism for implementing the environmental function of the subjects
of the urban public transport.

It is designed for scientific and practical workers, teachers, students
of higher educational establishments.

VIIK 339.138
xmmcug:‘:‘:‘. : ze""stAn}f::: ] ;:«.n'_pymﬂem
IpBNGRCAT TS © T.M. Borisova,
N o [1] G. L. Monastyrskyi, 2018

© ®OII Ocanua I0.B., 2018

SRV $.2Y



CONTENT
PREFACE 4

CHAPTER 1. MODERN PARADIGM OF MARKETING OF
SUBJECTS OF THE SPHERE OF URBAN

PUBLIC TRANSPORT 6
1.1. The role of transport in the economy of Ukraine.............ccoeevevrrrnnen. 6
1.2. Smart technologies in the transport SECtion ...........ccccvvvverievinivirnnens 15
1.3. Socio-economic prerequisites and prospects for the development
of the market of urban public transport services in Ternopil.................. 33

CHAPTER 2. MARKETING MECHANISM FOR THE

IMPLEMENTATION OF THE ECOLOGICAL FUNCTION OF

THE SUBJECTS OF THE URBAN PUBLIC TRANSPORT............. 42
2.1. Vectors of urban transport ecologization in directions of
alternative types Of ENergy ...t 42
2.2. Marketing of urban public transport: results of the empirical

2.3. Payment cards as innovations in transport organizations services .. 74

CHAPTER 3. PECULIARITIES OF THE BEHAVIOR OF

CONSUMERS OF URBAN PUBLIC TRANSPORT........cccceeevurueuensanns 84
3.1. Consumer behavior of transport SErvices USEIS........oevuvueerrererinnenes 84
3.2. Ensuring the competitiveness of urban electric transport on the
principles of Marketing........coceceuevevereenricrisnerininiseennsie s 109
3.3. The current state and directions of improvement of quality of
services of urban public transport of Ternopil City .........cccoevvvvvvervrennnee 130

CHAPTER 4. STUDY OF THE QUALITY OF PUBLIC

TRANSPORT SERVICES IN UKRAINE 139
4.1. Problems and prospects of transport supply, and formation of
municipal ecological logistics: world and national experience ............ 139
4.2. Transport and road complex logistics management in the context
of financial and €CONOMIC SECUTILY.........ccourerrerivrererirerernerreeniereeseeeesenes 164

CONCLUSIONS 174




